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Legal Notes: Distribution and Reprint Contractual Obligations

It is essential that subscribers familiarize themselves with the distribution and reprint limitations as
expressed herein and follow the legal guidelines as specified below and in TRU Subscription
Agreements. Permission to copy, reprint, or extract in whole or in part any TRU Study or any TRU
Presentation Deck for distribution in print or electronic form outside the Subscriber’s organization must be
obtained in writing from TRU prior to copying, reprinting, extracting, or distributing. TRU retains complete
copyright and proprietary interests in TRU Subscription deliverables, including The TRU Study and The
TRU Presentation Deck, and does not allow them to be reprinted or distributed in whole or in part without
written permission from TRU. TRU will use whatever legal means necessary to protect its rights as
specified herein.

Client-Side Subscribers (Brand Owners)

As specified in TRU Subscription Agreements, if a client-side Subscriber requires analysis or counsel
from its advertising agency or any outside consultant, that agency or consultant may not use, copy,
reprint, or distribute any part of any TRU deliverable either internally or to another client. Only the
subscribing client may benefit from its TRU Subscription. It is the Subscriber’s responsibility to inform its
agency and/ or consultant of this contractual obligation.

Agency Subscribers
As specified in TRU Subscription Agreements, advertising, media, public-relations and other marketing
agency Subscribers agree to adhere to the following conditions and limitations:

= An agency may subscribe to TRU for its own internal purposes, such as media-planning, strategic planning, and
new-business pitches. In such a case, the agency may share its insights from and analyses of the data with its
clients, but may not distribute to or share any TRU Subscription deliverable (including but not limited to The TRU
Study and The TRU Presentation deck, in print or electronically, in whole or in part) with any client, another
agency office, or any other organization.

= Anagency, however, may designate a specific client as the TRU Subscriber. In such a case, the agency may
share all of the TRU Subscription deliverables with this designated client and may itself use the Subscription fully
(but solely) to benefit this designated client. The agency may not use the Subscription to benefit any client other
than the designated client. Similarly, the agency may not distribute to or share any TRU Subscription deliverable
(including but not limited to The TRU Study and The TRU Presentation deck, in print or electronically, in whole or
in part) with any client, any other agency account group, another agency office, or any other organization.

= The agency agrees to be transparent in its reporting to TRU of its distributing Subscription deliverables or
analyses with its clients/prospects. Specifically, upon TRU’s inquiry, the agency agrees to identify any agency
clients/prospects who have received any TRU deliverables in whole or in part or any analysis of TRU
deliverables from the agency.

= If an agency violates any part of this agreement, as described herein, an additional TRU Subscription must be
purchased by the agency at 150% of the cost of the original agreement for each client/prospect to whom the
agency (or any of its personnel) distributed a TRU deliverable in violation of the terms of this agreement.

Media Subscribers

As specified in TRU Subscription Agreements, media-company Subscribers may not distribute TRU
Subscription deliverables by any means in whole or in part to any of its advertisers, their agencies, or
advertising and agency prospects. As previously stated, permission to reprint any data or insights gained
from a TRU Subscription deliverable must be gained in writing from TRU.

NOTE: When reproducing all or any part of this report for hard-copy or electronic distribution within your
company, this page MUST be reproduced as a cover attachment.



